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LETTURA: 4 minuti Huma's
predictive algorithm will
power a new global online
patient engagement tool*
that provides an accessible
solution for heart health
education NEW YORK, Feb.
1, 2023 /PRNewswire/ --
Huma Therapeutics Limited
("Huma"), a leading global
digital health company, and
Bayer, a leading global life
sciences company, have
partnered to develop the
Bayer Aspirin Heart Risk
Assessment, an online tool
that quickly assesses an
individual's risk factors for
developing cardiovascular
disease (CVD) over the next
10 years, which can be
shared with a healthcare
professional as part of
o n g o i n g  h e a l t h
m a n a g e m e n t .  H u m a
developed the algorithm
using data from the UK's

Biobank which predicts
l o n g - t e r m  r i s k  o f
cardiovascular disease, and
the research has been
validated and published in a
peer-reviewed scientific
journal [1] . Individuals will
be able to engage the Heart
Risk Assessment tool via
https://www.bayeraspirin.c
om/hea r t - a t t a c k - and -
s t r o k e - r i s k -
assessment/ and follow the
user-friendly, 15-question
prompts that will determine
whether they are at higher,
average, or lower risk of
d e v e l o p i n g  C V D  b y
comparing their answers to
those of  the research
population.  The tool was
unveiled today in honour of
Heart Month in the US and
to underscore Bayer 's
legacy in CVD. The aim of
the tool is to reach more
100 million people who may
be at risk of CVD across the
US with actionable insights
to help improve their heart
a n d  o v e r a l l  h e a l t h .
Research has demonstrated
an established link between
an individual's behaviours

and lifestyle that have the
potential to lead to adverse
health outcomes, and Bayer
Aspirin's Risk Assessment
aims to remind people to
educate themselves about
their personal risks and to
have a conversation with
their doctor about heart
h e a l t h .    " B a y e r  i s
committed to providing the
p u b l i c  w i t h  q u a l i t y
healthcare solutions and is
p l eased  to  p rov ide  a
cutting-edge educational
r e s o u r c e  t h a t  c a n
effectively shape heart
health conversations with
anyone at risk and their
physic ian," said Reese
Fitzpatrick, senior vice
p r e s i d en t  and  g l oba l
marketing head, Bayer.
"We are excited to partner
with Huma and to leverage
i t s  p i onee r i ng  d i g i t a l
assessment tool to help
people get meaningful
insights on their health in
an accessible and direct
way." Bayer is set to launch
a national public awareness
campaign about ongoing
heart health education and
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risk management that will
utilise this tool as a core
pillar. The campaign will
e n c o u r a g e  t h o s e  a t
elevated risk to talk to their
healthcare professional
about their risk profile as a
proactive way to manage
t h e i r  h e a l t h  r i s k s .
E d u c a t i o n a l  h e a l t h
information will be made
available through various
digital media and partner
c h a n n e l s .  " W e  a r e
tremendously excited to
have the opportunity to
scale our evidence-based
d ig i ta l  i nnovat ions  to
advance  pe r sona l i s ed
health tools like the Bayer
Aspirin Risk Assessment for
populations around the
world.  We are honoured to
have earned the trust of
one of the world's largest
life sciences companies to
collaborate with on this
pioneering initiative," said
Dan Vahdat ,  CEO and
Founder of Huma. "We see
ourselves as part of a global
movement to bring digital
technology to healthcare
and research and improve
health outcomes for people
everywhere." *Does not
replace an assessment by a
q u a l i f i e d  h e a l t h c a r e
professional. Always talk to
your doctor or healthcare
professional about your
hear t  hea l th .  Contac t
(Huma): Karen Birmingham
P h D H e a d  o f  P R  &
C o m m u n i c a t i o n s ,
Humakaren.birmingham@h
uma.com Contact (Bayer):

N i c o l e
HayesNicole.hayes@bayer
C h r i s t i n
MillerChristin.miller@bayer.
com About Huma Huma
Therapeutics is a global
digital health technology
company that advances
digital-first care delivery
and research to help people
live longer, fuller lives.
Huma's  award-winning
modular platforms are used
by  mo r e  t h an  3 , 000
hospitals and clinics, with
1.8+ million active users in
healthcare and 650,000+
p a r t i c i p a n t s  a c r o s s
research. Huma's regulated
Software as a Medical
Device powers: Please visit
www.huma.com and follow
us on LinkedIn at Huma
About Bayer Bayer is a
global enterprise with core
competencies in the life
science fields of health care
and nutrition. Its products
and services are designed
to help people and the
planet thrive by supporting
efforts to master the major
challenges presented by a
growing and aging global
p o p u l a t i o n .  B a y e r  i s
c o m m i t t e d  t o  d r i v e
sustainable development
and generate a positive
impact with its businesses.
At the same time, the
Group aims to increase its
earning power and create
value through innovation
and growth. The Bayer
brand stands for trust,
re l iab i l i ty  and qua l i ty
throughout the world. In

f iscal 2021, the Group
employed around 100,000
people and had sales of
44.1 bill ion euros. R&D
expenses before special
items amounted to 5.3
bil l ion euros. For more
i n f o r m a t i o n ,  g o  t o
www.bayer.us or visit us on
Facebook, Twit ter  and
I n s t a g r a m .  L o g o  -
https://mma.prnewswire.co
m/media/1993899/huma_x
_bayer_Logo. jpg    [1]
 Journal of Medical Internet
R e s e a r c h .
https://mhealth.jmir.org/20
21/2/e25655 View original
content:https://www.prnew
s w i r e . c o . u k / n e w s -
releases/bayer-partners-
w i t h - h u m a - o n - b a y e r -
a s p i r i n - h e a r t - r i s k -
a s s e s s m e n t - o n l i n e -
educational-tool-to-raise-
awareness-of-heart-health-
a n d - i t s - r i s k - f a c t o r s -
3 0 1 7 3 5 9 5 3 . h t m l
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